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KEY TRENDS

BRANDS ARE
LEVERAGING USER
GENERATED CONTENT

CLOUD-BASED
SUBSCRIPTION
SOFTWARE IS NOW
THE NORM

GROWTH IN ONLINE
ADS

Mary Meeker trends
show BTI portfolio
companies are
ahead of the game

The annual Mary Meeker report was eagerly
received by the tech industry this week.
Several of the key trends support the great
work being done by Bailador’s portfolio
companies.
To see the full Mary Meeker report please
click here, or scroll down for our analysis.

Important Notice: Bailador Investment Management Pty Ltd A.C.N. 143 060 511 (‘Manager’) has prepared the information in this
announcement. This announcement has been prepared for the purposes of providing general information only and does not constitute
an offer, invitation, solicitation or recommendation with respect to the purchase or sale of any securities in BTI nor does it constitute
financial product or investment advice nor take into account your investment, objectives, taxation situation, financial situation or needs.
An investor must not act on the basis of any matter contained in this announcement in making an investment decision but must make
its own assessment of BTI and conduct its own investigations and analysis. Past performance is not a reliable indicator or future
performance.
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Trend: Brands
leveraging UGC

Brands are now driving greater engagement through the use of user generated content
(UGC) which is content posted by consumers themselves via social media platforms such
as Instagram, Twitter and YouTube.

BTI Portfolio Company:
Stackla
Stackla offers the leading tech platform for brands to leverage user generated content
throughout their brand and marketing strategy.
Stackla uses machine learning to intelligently aggregate and curate content from 30
different data sources (eg. Instagram, Twitter, YouTube, Twitch, Pinterest, etc), and has
clients including more than 450 of the world’s best known brands such as Canon,
McDonald’s, Fox Sports, Qantas, Disney and Topshop.
Mary Meeker highlighted a shortlist of well-recognised global brands leveraging UGC
on Instagram, several of which are Stackla clients.
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Trend: Cloud-based
subscriptions software

Enterprises are keenly adopting cloud-based subscription software, which is the
model of several Bailador portfolio companies.

BTI Portfolio
Half of Bailador's current portfolio (Stackla, Viostream, Instaclustr, DocsCorp and iPRO)
offers a cloud-hosted, subscription software solution to enterprise customers.

Viostream
Viostream offers a cloud-based end-toend video platform for the creation,
management and distribution of digital
video.
The service is used by corporate and
government enterprises in business
communications such as marketing,
e-commerce, internal communications
and corporate relations.
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Trend: Cloud-based
subscriptions software

Instaclustr
Instaclustr provides large scale data
solutions to a wide range of global
enterprise customers.
The company provides a cloud-hosted
and fully managed service for Apache
Cassandra (database) on AWS, Azure,
Google Cloud and IBM Softlayer, along
with a service for other complex data
applications (eg. Spark, Elastic Search).

DocsCorp
DocsCorp provides on-premise and cloudbased document productivity solutions for
professionals in the services, corporate and
government sectors.

iPRO

DocsCorp's product site integrates with
more than 30 document management
systems and is used by over 320,000
professionals worldwide.

iPRO is a cloud-based SaaS platform
that enables corporate and government
enterprises to efficiently manage their
vendor compliance risk.
The company offers its enterprise clients
a 24/7 verification and monitoring of
vendor, supplier and employee
information.
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Trend: Growth in
online ads

Brands are heading online to spend their advertising budget in the US and around the
world, and want to track their metrics in this area.
The report names sites such as Facebook, Google AdWords and Snap as giving data on
individual campaigns.

BTI Portfolio Company: SMI
Meanwhile Bailador portfolio company Standard Media Index (SMI) is supporting this
trend with phenomenal success providing the only clear picture on how ad dollars are
spent across the board.
SMI sources expenditure data from leading global media buying firms directly, with
data coverage of 75% of all agency spend in participating markets.

Further Information
For more information, please visit www.bailador.com.au, email
investorservices@bailador.com.au, or call +61 2 9223 2344.
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